


IHESEUIURE

Including sessions on topics that can help you grow
your business:

Hospice and Funeral Care: The Half-Factor Half
of all deceased people in the U.S. in 2010 had been
under hospice care before they ever got to a funeral
horme. That means hospice mrs;%we"s had a very
personal relationship with hatf of your customers
immediately prior o the death of a loved one. Kim
Medici Shelguist, wath 10 years of experience in
hospice work, and Ernie Hetiner, CFukE, with eight

years of expenance in conduching hospice educational

nrograms, will share their insight info why and how

you c2n senve with seamless and meaningful end-of-life transition
while growing your market share and increasing your

profitability |
Conducting High-Profile Funerals Most of the i A
services you conduct are well-rehearsed and follow i 5

a similar schedule, But what should you do when

throngs of people tumn out to honor a local celebaty, or -

if protesters show up? Forest Lawn Memaornial-Parks &

Mortuaries president and CEO Darin Drabing will provide a fist of
things you need to consider and plan for, including your property
nights, media management, internal security, bamcades, privacy
palicies, traffic flow and much more.

The B0 Minutes Symdrome: How to Make News

Exposés Work to Help Your Business In the past

few years, several media shories have exacerbaled a
less-than-great public opinion of our profession. How

can you avoid fallout and beang tarred with the same
brush when another company gets in trouble? ICCFA

STODAY IN

: ot sl oot Pl
mhmﬁemﬂi&mﬂ:ﬁ out fawr.
Haw to Market To Affluent Families John Cal
L
e afflu
consumers make ﬂurpuﬁhﬁﬁm%[ﬂfﬂ
how to implement 3 marketing pmmmmmhtthn
high-incoma consumers and how to deliver a styla of
service that they will cherish. Also leam a new approach to the
obituary that dramatically increases the value of your services.

STUDENT SESSION: Introduction lo the Industry A of

funeral home, cemetery and cremation professionals will lay oot

@ broad wiew of our line of work for mortuary schoal students and
newcomers to the industry. Discusson will include what fo expect
in the first years out of college, typical work/Tife balance, career
path options, what prospective employers are looking for, the

latest growth sectors, lessons learmed and much mone,

Cremation Products That Grow Revenue Trends show

that cremation consumers want a special place to

Tl shom i e s R e

will share the la p{m uibding, and

marketing strategies for cemeteries o get ahead of the E. A8
demand curve, think outside the box and mm -
Slow Down, Henmhmﬁnﬂm

Company’s Jeffrey Chancellor will share

examples and facilitate HMI&M
tapic of embalming excellence from the perspe
re-constructing workflows, human remains, mmumr
expectations and the embalming foom to be th best they can be.

-..2nd many more!
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= 30+ beeakout sessions on today’s most relevant topics
= 13 hours of continuing education credst

= The best networking in the profession

> Free food & drink in the Expo Hall

= 4th Annual Pet Loss Professionals Alliance Conference
= IM5A Annual Mesting

= Green Burlal Councl Meeting and breakout sesstang

> Jewnsh Funeral Directors of America Annual Meeting
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EXPO

Become “top-of-mind” in your community and leasm
to present the value of life vs. the cost of deati™

Original research on the buying decisions of boamer °
women when making end-of-life arrangemants
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Live life with less stress and more fun with advice
from stress management expert
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Meet the 2012-2014 APFSP Board of Trustees

President

William P. “Bill” Joyner, CFSP

Renaissance Funeral Home

7615 Six Forks Road

Raleigh, NC 27615

Phone: (919) 866-1866 Fax: (919) 866-1606
E-mail address: bjoynercfsp@gmail.com
(Term Expires: 2014)

Vice President

Robert E. Parks, CFSP

J. Henry Stuhr, Inc. Funeral Chapels and Crematory
232 Calhoun Street

Charleston, SC 29401

Phone: (843) 723-2524 Fax: (843) 724-1548
E-mail: bob.parks@jhenrystuhr.com

(Term Expires: 2016)

Secretary/Treasurer

John T. McQueen, CFSP

Anderson-McQueen Family Tribute Centers
2201 Dr. ML King Street North

St. Petersburg, FL 33704

Phone: (727) 822-2059 Fax: (727) 342-6330
E-mail: john.mcqueen@andersonmcqueen.com
(Term Expires: 2016)

Immediate Past President

Arvin W. Starrett, CFSP

Starrett Funeral Home

425 South Church Street

Paris, TX 75460

Phone: (903) 784-4333 Fax: (903) 784-7200
E-mail address: starrett_funerals@shcglobal.com
(Term expires: 2014)

Board Members

Ruthann B. Disotell, CFSP

Celebration of a Lifetime

PO Box 5021

Clinton, NJ 08809

Phone: (908) 238-9009

E-mail address: ruthann@celebrationofalifetime.com
(Term Expires: 2018)

John W. Evans, CFSP

Evans Funeral Home

314 East Main Street

Norwalk, OH 44857

Phone: (419) 668-1469 Fax: (419) 663-6149
E-mail address: john@norwalkfuneral.com
(Term Expires: 2018)

Robin M. Heppell, CFSP

FuneralFuturist.com (Div. of Heppell Media Corporation)
Box 8723

Victoria, BC, V8W 3S3

Phone: (250) 744-3595 Fax: (250) 483-5455

E-mail: robin@funeralfuturist.com

(Term Expires: 2016)

Donald B. 0’Guinn, CFSP

0’Guinn Family Funeral Homes, Inc.

PO Box 146

Clio, MI 48420

Phone: (810) 686-5070 Fax: (810) 686-2036
E-mail: dboguinn@aol.com

(Term Expires: 2018)

Valerie J. Wages, CFSP

Tom M. Wages Funeral Service, LLC

3705 Highway 78 West

Snellville, GA 30039

Phone: (770) 979-3200 Fax: (770) 979-3204
E-mail: valerie@wagesfuneralhome.com
(Term Expires: 2016)

Education Consultant
James M. Dorn, CFSP
Xavier University
Department of Chemistry
3800 Victory Parkway
Cincinnati, OH 45207
745-3351 Fax: (513) 745-3695
E-mail address: dornj@xavier.edu

Executive Director

Kimberly A. Gehlert

P.0. Box 2275

Westerville, OH 43086-2275
Toll-Free: (866) 431-CFSP (2377)
Phone: (614) 899-6200

Fax: (614) 899-6206

Cell: (614) 271-0091

E-mail address: kgehlert@apfsp.com
Web: apfsp.org

It is amazing what you can accomplish if you do not
care who gets the credit.” — Harry S. Truman

These words rang true in my first Board of Trustees
meeting. I had used this saying in running for elec-
tion to the Board four years ago. Sitting at that con-
ference table in Ohio among the leaders in funeral
service, many of whom who had already achieved
national recognition and status, was a very hum-
bling experience. Our dinner the night before had
sort of set my mind at ease; however, the butterflies
were still there, and they had not yet started to fly
in formation.

When our then-president, Kathleen Berry, opened
the meeting, my mind was made up — just lis-
ten, observe and keep silent. I admired Kathleen’s
leadership as she kept our meeting focused and on
target with our agenda. What a learning experience
that and future Board of Trustees meetings have
been. David Akins provided very complete financial
records, giving account as to how the Academy funds
were being used. I marveled at the knowledge of mar-
keting and goal-setting Valerie Wages put together in
assisting us in setting up our long-range plan to grow
the Academy. Diana Duksa Kurz giving so much
professional insight and suggestions on the chang-
ing face of our industry and how the Academy can
play a vital role. Interesting comments were given by
Edward J. O’Sullivan on the future of the Academy.
I have listened to Arvin Starrett, whose talents go
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William P. Joyner, CESP
APFSP President

far beyond the boundaries of the funeral profession,
give insight on where we need to focus to further
our growth and contributions to our industry. Mark
Musgrove with his ever-present enthusiasm and ideas
making our Board meetings fly by. James Dorn giv-
ing updates on the Academy’s continuing education
programs. Watching Kimberly Gehlert keep us all
in line and making sure all was running smoothly.
I realize why she is known as the face and backbone
of the Academy and why so many folks ask “Where’s
Kimberly?” when they come by the Academy booth
at conventions. Last, and by no means least, is J.
Daniel Hutcheson, who spoke the language of a
“country boy,” like me, who set my mind at ease.
When we talked of day-to-day activities on the farm,
we provoked interest in our conversations from fellow
Board members. For some “city folk” on the ride to
the airport, it was an “educational experience” for
those not accustomed to living in the country.

The talented individuals on our current Board with
whom I will have the pleasure of working with com-
pose a great team to represent the Academy.

Words cannot express my appreciation of this honor
to serve the Academy as its president. I thank each
one of the Board members for his or her confidence
in selecting me for this privilege and all the CFSPs
who cast their vote to start me on this fantastic jour-
ney. We have a lot to accomplish and many goals to
achieve, so let the journey begin! B
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Maintaining Competence in Embalming

by Melissa Johnson Williams, CESP, and Robert G. Mayer, CFSP, Co-Founders, American Society of Embalmers

The Academy of Professional Funeral Service
Practice is “committed to lifelong learning and
excellence in funeral service.” The voluntary par-
ticipation in continuing education has become a
hallmark of the best of the best in funeral ser-
vice. Funeral service has seen many changes in
the last 25 years, including the implementation
of Federal Trade Commission rules, OSHA
governance and preneed funeral payment issues
and concerns, to name just a few.

All national funeral-service organizations provide extensive continu-
ing education programming at their annual meetings. However, one
of the weakest and least-observed offerings is in embalming. Con-
tinuing embalming education is more critical today than at any time
in our past. We see challenges in our preparation rooms every day,
and, unfortunately, meeting the needs of those who do that work is
not keeping pace. Many of the challenges we see are focused on the
condition of the remains in our care.

The innovations we see in medicine to help people survive can also
create problems when they die. Some of the problems identified by
embalmers as challenges include edema, obesity, infectious diseases,
chemotherapy treatments for a variety of illnesses, trauma and deaths
following long-term institutional care. Embalmers must be able to
access the remains in their care and effectively prepare them so there
are no problems that develop during the course of the visitation until
final disposition. The number of lawsuits that have been filed during
the last 15 years regarding poor embalming has shown that we need to
make available more post-mortuary-school education for embalmers.

There are many sources available for this education. Embalming-
specific associations such as the American Society of Embalmers, the
Ohio Embalmers Association, the Michigan Embalmers Society and
the Academy of Graduate Embalmers of Georgia offer continuing
education programming on a yearly basis with up-to-date programs
that help not only the embalmer but the funeral-home owners stay
current on embalming-related issues. Yes, funeral-home owners need
education too. They need to understand the challenges that their
staff members face to make open-casket services possible.

In addition, Fountain National Academy offers specialized restor-
ative art classes to make it possible to keep caskets open and support
families that wish to see their loved ones after trauma and other
body-altering conditions. The Dodge Company is one of the old-
est organizations that provides ongoing support of the embalmer
through the Dodge Magazine and, for more than 50 years, annual
embalming seminars.

Every funeral-home owner should encourage and support the con-
tinuing education of his or her embalming staff. Every embalmer
should seek to keep his or her skills current and updated. Everyone
benefits from this united educational effort — most importantly,
the family and friends who will be able to see their loved ones and
have a positive experience from the viewing. The funeral home
benefits because it will give more families the proof that view-
ing is possible and comforting, not something to be dreaded and
avoided. It also benefits by the positive experience of those who
come to the visitation and see the deceased. If any given funeral
has only 50 people who attend, those 50 people who go out and
positively speak of the experience they had can translate into hun-
dreds of cases of mini free advertising for the funeral home. No one
can ignore these powerful benefits for any funeral establishment
through educational commitments. B

Legacy Endowment Fund Update

The APFSP Legacy Endowment Fund accepts donations from all eli-
gible sources for the purpose of promoting education in funeral service
and mortuary science.

Any donor who gives $1,000 or more to the Legacy Endowment
Fund, either in a lump sum or through installment payments, will be
recognized as a Legacy Fellow and will receive a Legacy Fellow pin
that signifies the donor’s generosity and commitment to continuing
education and lifelong learning.

The current balance of the APFSP Legacy Endowment Fund is just
under $20,550 as of the beginning of November. The Board of Trust-
ees held a 50-50 raffle to benefit the Endowment Fund at the Annual
CFSP Recognition in Charlotte, North Carolina, on October 8.
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Sumner Brashears, CFSP, of Brashears Funeral Home in Huntsville,
Arkansas, was the winner of the raffle, and he used the funds to pur-
chase a Lifetime membership for a member of his staff.

When the fund reaches a sustainable amount, the Board of Trustees
of the Academy will grant scholarships and make bequests from the
income, appreciation and any other earnings generated by the Legacy
Endowment Fund for the purpose of funding mortuary science and
funeral-service education for mortuary science students and funeral
service practitioners.

Visit apfsp.org and log in to learn more about the APFSP Legacy
Endowment Fund. B



New APFSP Board of Trustees Installed

Edward J. Fitzgerald, CFESP, past presi-
dent of the Academy of Profession-
al Funeral Service Practice, recently
installed the officers and new Board
members of the Academy of Profes-
sional Funeral Service Practice at the
annual CFSP Recognition Luncheon,
held on October 8, 2012, in Charlotte,
North Carolina, in conjunction with the
National Funeral Directors Association’s
annual convention.

William P. “Bill” Joyner, CESP, of
Raleigh, North Carolina, was installed
as president. Along with Mr. Joyner, the
following officers were also installed:
Robert E. Parks, CESP, of Charleston,
South Carolina, as vice president, and
John T. McQueen, CFSP, of St. Peters-
burg, Florida, as secretary/treasurer.
Arvin W. Starrett, CESP, of Paris, Texas,
will serve as immediate past president.

WAITING FOR THE
ECONOMY
TO CHANGE?

While you’re waiting, your com-
petitors are changing their economy.
They’re targeting APFSP members
who make purchasing decisions in
this multi-million-dollar industry. And
these members actively read this
publication like you’re doing
right now.

WANT TO INFLUENCE
THEIR BUYING
DECISIONS?

Then contact Jerry Stains at
502.423.7272 or jstains@ipipub.com
immediately!

innovativepublisﬁ\iﬁgink

www.ipipub.com

The Academy membership elects new
Board of Trustees members for a term
of six years. Ruthann Brown Disotell,
CESP, of Clinton, New Jersey; John W.
Evans, CFESP, of Norwalk, Ohio; and
Donald B. O’Guinn, CFSP, of Clio,
Michigan, were recently elected to the
Board and were also installed by Past
President Fitzgerald. Robin M. Heppell,
CFESP, of Victoria, British Columbia,
Canada, and Valerie J. Wages, CFSP,
of Snellville, Georgia, also serve on the
Board of Trustees.

Diana Duksa Kurz, CFSP, of Newing-
ton, Connecticut; Mark D. Musgrove,
CESP, of Eugene, Oregon; and Kathleen
M. Berry, CFSP, of Cleveland, Ohio,
were recognized for their outstanding
service and leadership of the Academy
during their terms as trustees and offi-
cers of the Academy. H

From left to right: President Bill Joyner, Valerie J. Wages,
Immediate Past President Arvin Starrett, John W. Evans,
Robin M. Heppell, Ruthanne Brown Disotell, and Vice
President Robert E. Parks. Absent: Secretary/Treasurer
John T. McQueen and Donald B. O’Guinn
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APESP Honors Legacy Fellows

The Academy of Professional Funeral Service Practice has recently honored several members as Legacy
Fellows in the APFSP Legacy Endowment Fund for their generosity and commitment to continuing

education and lifelong learning.

Robin Heppell, CFSP - Victoria, British Columbia

Robin Heppell, of FuneralFuturist.com, is a Certi-

fied Funeral Service Practitioner, an ambassador and
a member of the Board of Trustees of the Academy
of Professional Funeral Service Practice. Heppell
combines his expertise in marketing, technology and
preneed, his formal business knowledge and his deep-
rooted legacy in the funeral profession to help funeral
homes and cemeteries be more competitive and more
profitable and provide the best possible service.

This “Funeral Futurist” has more than 20 years’ experience in a highly com-
petitive, high-cremation (90 percent) market. He is a fourth-generation funeral
director and a certified celebrant. Heppell is a former faculty member of the
Canadian College of Funeral Service and a contributor to Mortuary Manage-
ment and the Canadian Funeral News, and his own websites include Funeral-
Gurus.com and FuneralFuturist.com.

Arvin W. Starrett, CESP — Paris, Texas

Arvin is a Certified Funeral Service Practitioner, an
ambassador and immediate past president of the
Academy of Professional Funeral Service Practice.
Arvin has been a funeral director in the Paris area
for nearly 30 years and is president and owner of
Starrett Funeral Home. Arvin attended Baptist Bible
College, Springfield, Missouri, then completed his
studies at Southwest Missouri State University. He is

a graduate of the Dallas Institute of Funeral Service,
where he was named a member of the Pi Sigma Eta honors fraternity, and is a
licensed funeral director and embalmer in the states of Texas and Oklahoma.
He formerly served as a clinical instructor for the Dallas Institute, who hon-
ored him with a Distinguished Service Award in 2004.

A past president of the East Texas Funeral Directors Association, he was named
East Texas Funeral Director of the Year in 2001. He served on the Board of
Directors and the Executive Board of the Texas Funeral Directors Association,
Austin, Texas, then represented the state of Texas for three terms as a member
of the Policy Board of the National Funeral Directors Association (NFDA)
in Brookfield, Wisconsin. He was then elected to serve on the nine-member
Executive Board of NFDA. He currently represents NFDA on the National
Spokesperson Team. Arvin has been featured in the San Francisco Chronicle,
The Dallas Morning News, The Kansas City Tribune, the San Antonio Express-
News, USA Today and many other national publications; he has appeared on
numerous television programs, and has been a featured presenter on National
Public Radio’s Marketplace. Arvin was named the Texas chairman of the
World War II Memorial project and was honored to represent funeral service
as a VIP at the formal dedication of the memorial in Washington, D.C. He is
a member of the Fundraising Resources Advisory Board of the American Can-
cer Society, Atlanta, Georgia; a past member of the Liaison Advisory Board of
the Foundation of Thanatology, Columbia Presbyterian Medical Center, New
York, New York; and a past member of the Funeral Director Advisory Board
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of Fortis, Inc. Arvin is a member of the Association for Death Education and
Counseling (ADEC), the Funeral Ethics Association, TFDA’s Quarter Cen-
tury Club, and a former member of the British Institute of Embalmers and a
member of the American Society of Embalmers.

Valerie ]. Wages, CFSP — Gwinnett County, Georgia

Valerie returned to Tom M. Wages Funeral Service
in 2006 after a 15-year career in consulting with and
developing funeral home personnel throughout the
United States, as well as abroad. She was recognized
during that time as one of the most sought-after pub-
lic speakers in the funeral service profession. Valerie
graduated from Georgia College & State University,
Milledgeville, Georgia, in 1971 and was an honor

graduate from Gupton-Jones College of Funeral
Service in Atlanta on August 19, 1977. She has received numerous awards and
recognitions in her career, such as serving as the first woman president of the
Georgia Funeral Directors Association (1988-89) and the first licensed woman
embalmer and funeral director to serve on the Georgia State Board of Funeral
Service. She recently was asked by the National Funeral Directors Association
(NFDA) to serve as one the three speakers for its Meet the Mentors Program
in March 2012 in Adanta, Georgia.

Valerie served on the Academy Board of Trustees for six years, as secretary/
treasurer between 2006 and 2008 and as vice president between 2008 and
2010. Valerie facilitated the two Strategic Planning Meetings the board had
in 2009 and 2010. As always, Valerie’s desire to improve client-family satis-
faction, along with her gift of meticulous attention to detail and compassion,
has been her hallmark of service, and she has now returned to the board to
complete a vacant term until 2016.

About APFSP and the Legacy Endowment Fund

The Academy of Professional Funeral Service Practice is one of the oldest organiza-
tions providing a program for professional certification in the United States. With
almost 2,200 members worldwide, 1,500 of whom have achieved the designation
of Certified Funeral Service Practitioner, the Academy offers a voluntary certifica-
tion program for funeral-service practitioners to accomplish educational, profes-
sional and community-oriented goals in an organized fashion, recognizing funeral
directors who raise and improve the standards of funeral service.

In late 2010, the Academy Board of Trustees adopted a resolution to establish the
Legacy Endowment Fund, which will accept donations from all eligible sources for
the purpose of promoting education in funeral service and mortuary science. The
Board of Trustees of the Academy will grant scholarships and make bequests from
the income, appreciation and any other earnings generated by the Legacy Endow-
ment Fund for the purpose of funding mortuary science and funeral service educa-
tion for mortuary science students and funeral service practitioners.

For more information about the Legacy Endowment fund or the Certified Funeral
Service Practitioner (CFSP) designation, please contact Kimberly A. Gebler,
executive director, at (614) 899-6200.



WELCOME THE NEW APFSP MEMBERS!

The following individuals have enrolled as members to begin earning their CESP designations. Membership in the Academy is open to
any funeral director or embalmer as recognized by his or her state’s, province’s or country’s licensing board. Members whose names are
bolded joined as Lifetime members.

Students may also join the Academy and work on the requirements of the CFSP while they are completing mortuary school or their
internships, but student members are not permitted to complete a Career Review as part of their qualifying activities toward certifica-
tion. (Students have an asterisk after their names.)

Karen Joanne Atkins
Cloquet, Minnesota

Valery A. Bayliff Fultz
Cridersville, Ohio

Tiffany Ann Bielenberg Kramer
Lancaster, Wisconsin

Nicholas Keith Brown (Nick)
Kingston, Ontario, Canada

Jermel Shameek Brownlee
Bronx, New York

Patricia Ann Chatwin (Pat)
Memphis, Tennessee

William Brooks Dunlap (Brooks)
Memphis, Tennessee

Constance Ann Engelking
Nacogdoches, Texas

Robert C. Enos (Bob)
Orchard Park, New York

Ann Michelle Erdmann
Lufkin, Texas

Chelsea L. Fichmann*
Medford, New Jersey

Peter M. Frisolone
Yonkers, New York

Luther Leon Gardner
Memphis, Tennessee

Irene Jean Gorham
Kentville, Nova Scotia, Canada

Paul Michael Hanson

Germantown, Tennessee

Thomas Russell Hill (Russell)
McDonough, Georgia

Mike Johanson
Surrey, British Columbia, Canada

Gerald Gordon Knutson
Winnipeg, Manitoba, Canada

Philippe Alain Gilbert Lauriault
Burlington, Ontario, Canada

Josh David Lee
Brazil, Indiana

APESP News & Notes

RENEW QUICKLY ONLINE

David Marlow
Hindsville, Arkansas

Barry W. Miller
Rome, Georgia

Patricia Myers
Spring Valley, New York

Travis Ardell Newman
Billings, Montana

Tyler Jacob O’Brien*
Cincinnati, Ohio

Helen M. Ponder
Memphis, Tennessee

Crystal Matthews Powell
Rocky Mount, North Carolina

Susan T. Roney
Memphis, Tennessee

Jenny Salie
Winnipeg, Manitoba, Canada

Michael Greggory Sheedy (Mike)

Carleton Place, Ontario, Canada

Daniel Simone (Dr. Dan)
Freehold, New Jersey

Irvin Ray Sloan (Ray)
Buchanan, Virginia

Jan Elizabeth Smith
Fishers, Indiana

Joseph Richard Smolenski (Joe)
Raleigh, North Carolina

Joanne M. Talbot
LaSalle, Manitoba, Canada

Monica H. Torres
Jupiter, Florida

Eric Ryan Warmka
St. Cloud, Minnesota

Roger Dunavant Watson
Memphis, Tennessee

Ann Williams
Cullman, Alabama

Carole Ann Young
Memphis, Tennessee

DR. LONG’S SIGNED BOOKS AVAILABLE

For your convenience in paying your renewal, we accept MasterCard,
Visa, Discover and American Express or transfers directly from your bank
account using PayPal. Call us at (866) 431-CFSP or visit www.apfsp.org
to pay online.

Pay®al
B v T Eo s

HAS YOUR ADDRESS CHANGED?

Don’t forget to notify us of any changes in your address, phone number,
fax number or e-mail address. For your convenience, please call or e-mail
your changes to our office at kgehlert@apfsp.com.

We have about 25 copies of Dr. Thomas Long’s
book, Accompany Them with Singing — The
Christian Funeral, available for purchase for $15
plus tax and shipping (U.S. funds). This book
normally sells for $24.95, but we are just inter-
ested in covering our costs for the books left
over from our Annual CFSP Recognition event
in Charlotte. Order your copy today by calling
the Academy office or by sending an e-mail to

kgehlert@apfsp.com.
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TECHNOLOGY TIPS

by Robin Heppell, CFSP

Social Media Simplified: Minimum Effort for

Welcome back to Social Media Simplified. I
trust that you got your accounts set up and
verified so that you are ready to roll up your
sleeves and get started.

In the conclusion of this two-part series,
you will discover the tools that you can use
to automate a good portion of your social
media plan. Also, I will show you how and
where to gather information that you can
share to position yourself as a local expert
on the topics of death, grief, funerals and
cremation. I will also lay out a yearly, weekly
and daily plan that will take you or your
social-media staffer only about 20 minutes
a day. I hope that you got your accounts in
place, because now we start to execute your
social media strategy.

Automation

The first part — automation — is a little
technical, so I would suggest that you hire
someone to get this done.

One of my rules of productivity is “Learning
a skill that you are only going to use once is
useless and a waste of time, so hire someone
to do it and get it done.” You can then focus
on learning skills and strategies that you will
use over and over again. Make sense?

If your website is current, it should be RSS-
enabled, meaning that the content of your
site can be easily syndicated throughout the
Internet. What this means to you is that
your obits and other blog posts or articles
can be easily — I mean automatically —
sent to your social media sites.

* Feedburner: With this Google-owned,
free product, you can use the “Publicize”
feature and select “Socialize” where you
integrate your Twitter account. You can
specify what the intro text would be and
any hashtags that you want to use in
your tweets.

o Bonus: In this same section, you can
choose “Email Subscriptions” and
create your own e-mail newsletter.
We use this feature for all of our obit-
uary notification updates for client
websites — again, it’s all automated
— easy-peasy.
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* Facebook App - RSS Graffiti: This app
will push your obits or blog posts to your
Facebook page (not profile).

If you don’t have an RSS-enabled website, or
if you directly post to your Facebook page or
profile, you can easily push those Facebook
posts to Twitter. It takes just 50 seconds:
1. Log into your Twitter account.
2. Log into your Facebook account.
3. Go to www.facebook.com/twitter
4. Select the page or profile that you want to
link, and press the “Link to Twitter” button.
5. Agree to the authorization in the Twitter
window, and youre done!

Account Management

If you are going to be serious about getting
the most out of social media with the least
effort, you must use a social media account
aggregator like Hootsuite. In Hootsuite, you
can manage your Facebook, Twitter, Linke-
dIn, Google+ and even MySpace accounts
— all from one convenient dashboard.

This means that you can log in to one con-
venient location and send tweets, posts and
updates. You can perform these updates live
or even schedule them to be posted in the
future. For the ultra-keeners, you can upload
a spreadsheet of numerous updates and have
them scheduled to be posted in the future.
Also, Hootsuite can track and measure the
reach of your social media efforts. (To get a
free account, go to: htep://hepp.ly/hootsuite.)

So now you have all of your accounts hooked
up, automated and integrated into one con-
venient place — so what now? What are you
going to talk about? Let me funnel you a
barrage of useful content that you can share
so that you can be seen as the funeral and
end-of-life expert within your community.

Information Dashboard
You will have all of the information that you
need to be able to share with your communi-
ty with just three free services from Google:
* Google Reader: which displays all of the
(RSS-enabled) blogs/websites that you
subscribe to for free — such as www.
FuneralFuturist.com/feed. This will pull

all of your favorite website content into
one spot without the temptation of get-
ting distracted by the website owner’s
banner ads (actually, on that note —
don’t use the RSS subscription feature on
my site — visit it once a week and look at
and click on all of those pretty banners).
But, for all other useful sites, add them
to Google Reader.

* Google Alerts: You already should
be using this service to be monitoring
your company’s brand and your com-
petitors” brands. Besides that use, you
can create Google Alerts for specific
keyword phrases that you want to be
notified about. This could be general
terms like “Hospice [Your City]” or
even a more current issue that you
need immediate notification about like
“Wisconsin preneed.”

* Google News (widget/gadget/plugin): If
you use dashboard services like iGoogle
(which, unfortunately, is closing its doors
next year) or Netvibes (this is where my
next Info Dashboard will be) and install
the Google News widget, you can set it
to track a number of predefined keyword
phrases, and this tool will deliver the
latest articles and news items on these
topics. Here are some keywords that I
think you should start with:

Seniors Guide

Estate Planning

Nursing Homes

End of Life

Elder Care

Hospice
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Again, you won’t have to go look for the latest
content on all of these subjects; they will be
delivered to your dashboard as they happen!

Now you can’t give me the excuse that you
have nothing to write about — by harness-
ing these three Google services, you will
have all of the content that you need to dis-
seminate to your community!

You say, “But, Hepp, that is not my informa-
tion — it’s someone else’s. What good will
that do, since I didn’t write it? Will my com-
munity/audience think less of me?”



Have you heard of Oprah, Larry King or
Anderson Cooper? Or what about CNN,
Fox News or MSNBC? These people and
organizations — plus many others — take
other people’s information, put their inter-
pretation on it and then disseminate it to
their audience — it’s no different than
you sharing information with your com-
munity. In the social media world, this is
called curating.

Besides Google, the next best place to get
content to share is from your own website.
Intersperse parts of your website content with
your curated content. Any lists, forms and
resources are all great things to share in your
social network. You don’t want to share too
much of just your own content — remember
these aren’t promotional networks — they’re
social networks.

In the next section, I will share with you my
strategy for sprinkling in content without
ticking people off — take it from some-
one who has pushed the balance of social
and promotional to the limits (and a bit
beyond): you want to make sure that you get
the right balance.

Your Social Media Plan

First off, this isn’t rocket science, it’s build-
ing relationships by being seen as a trusted
source of information. If you share a helpful
article titled “How to Talk to Your Par-
ents About Moving into a Nursing Home,”
and someone reads it and finds that it was
really helpful, he or she won’t remember who
wrote it; he or she will remember who gave
it to them. And where’s the next move from
the nursing home?

I want to keep this section simple and to
the point. A lot of people overcomplicate
their social media efforts, and, as I prom-
ised in the beginning: Minimum Effort
with Maximum Effect.

Annual Plan: Two Hours

Get a copy of my latest Social Media Market-
ing Calendar (it’s free), and fill in the blanks
with any events or community-outreach pro-
grams that you will be conducting.

Maximum Effect — Conclusion
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Weekly Plan: One Hour

Glance at your calendar to see if there
is anything that you should share for
the week. Then go to your Information
Dashboard and scan the blog posts and
Google News items. Pick out five (or 10
for the keeners) content items that would
be beneficial to share with your audience
(community). It’s good to add some of
your own spice into your content-sharing
strategy, so I would suggest mixing in
about 20 percent of the updates from your
own content (e.g., from your website or a
FAQ). Then, in Hootsuite, schedule those
items to be distributed throughout the
week — one or two pieces of content a
day. Send the info to Facebook, Twitter,
LinkedIn and Google-.

Daily Plan: 20 Minutes

Log in to Facebook, and wish happy birth-
day to your connections who are celebrating
today (this is a good habit, as it keeps you
coming back every day). Then scan through
your feed, and like and comment on other
posts that are worthy. Check to see if there are
any messages or friend requests, and respond
to them. Now hop over to Twitter to see if

there are any messages, and do a quick scan
of others’ tweets — retweet one or two of the
best ones (Twitter can be checked right inside
of Hootsuite if you want).

That’s it. I know, it sounds pretty simple,
because it is — it shouldn’t be complicated
— it’s just relationship-building.

For those who are more advanced and want
to get a greater effect, share photos! People
love photos. Take photos at community
events, and upload them to Facebook (and
maybe even to Pinterest and Instagram for
the ultra-keeners).

Now, there are even more things that you can
do, but in the big picture, I would question
their effectiveness until you hammer out this
basic plan.

Please share your thoughts and comments
about this strategy. I hope that you can now
see that social media is just part of your rela-
tionship marketing and overall marketing
strategy. Don’t let others tell you it needs to
be more complicated — they’re just probably
trying to sell you something. B

APFSP  The Compass 9



Congratu

ations to the New CFSPs|

Congratulations to the following APFSP members who achieved the designation of Certified Funeral Service
Practitioner since our Fall 2012 issue. Please help us congratulate these members for their hard work!

Albert A. Abdallah (Al)

Charles F. Dewhirst Family Funeral Homes

80 Broadway
Methuen, MA 01844

Alec S. Anderson
Anderson & Sons Mortuary
49 East 100 North
American Fork, UT 84003

Brian Thomas Bentley
D’Esopo Funeral Chapel
277 Follybrook Boulevard
Wethersfield, CT 06109

Glenn A. Bower
Cypress College

9200 Valley View Road
Cypress, CA 90630

Gerald F. Brown

Howard K. Hill Funeral Services

1287 Chapel Street
New Haven, CT 06511

Don Clarke

Oakview Funeral Home

56 Lakeshore Road West
Qakville, ON L6K 1C7 Canada

John C. Dover (Jay)
M.L. Ford & Sons
PO Box 68

Clover, SC 29710

Betty J. Eggers

Eggers Funeral Home & Crematory

815 South Alabama Avenue
Chesnee, SC 29323

Michael Wayne Gardinier
Gardinier Funeral Home, Inc.
1315 Chestnut Street
Franklin, PA 16323

Francis Arnel Green (F.A.)
Robertson Funeral Home
338 Commerce Street
Martin, TX 76661

Anthony W. Hamel (Tony)
B. Maceroni & Sons

1381 Smith Street

North Providence, RI 02911

Robert D. Harris (Rob)
Harris Funeral Home
PO Box 439

Morrilton, AR 72110
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Thurman Higginbotham
1035 Myrtle Avenue, #18
Inglewood, CA 90301

Lisa Nata Hughes

Harry McKneely & Son Funeral Home
2000 N. Morrison Boulevard
Hammond, LA 70401

J. Robert Kassai (Bob)
5 Cliff Road D-3
Woodland Park, NJ 07424

Alain Albert Koninckx

Alain Koninckx

FUNDP Labo Anatomy 61, Rue du Bruxelles
Namur 5000 Belgium

Whitney Dickens Lang
Bradford-O’Keefe Funeral Homes
1726 15th Street

Gulfport, MS 39501

Nicholas G. Larter (Nick)

Sherrin Funeral Home, Cremation And
Tribute Centre

873 Kingston Road

Toronto, ON M4E 154 Canada

Mandy Marie Luikens
Luikens-Hofer Funeral Home, Inc.
502 East Commercial Avenue

Gettysburgh, SD 57442

Christopher Shawn MacLean (Shawn)
Belvedere Funeral Home

175 Belvedere Avenue

Charlottetown, PE C1A 2Y9 Canada

Linda Marie McCoy

Ted’s Affordable Mortuary and Cremation Services
2559 West Boulevard

Los Angeles, CA 90002

Jody Nicholson

Glen Lawn Funeral Home

455 Lagimodiere Boulevard
Winnipeg, MB R2]J 4J4 Canada

Patrick F. O’Brien

Neill Funeral Home, Inc.
3501 Derry Street
Harrisburg, PA 17111

James Michael Olson (Jim)
Lippert-Olson Funeral Home
1132 Superior Avenue
Sheboygan, W1 53081

Chad C. Osthus
Crawford Funeral Chapel
1311 4th Street NE
Watertown, SD 57201

Steve Reynolds

Oakview Funeral Home

56 Lakeshore Road West
QOakville, ON L6K 1C7 Canada

William L. Schichtel (Bill)
Heath Funeral Chapel, Inc.
328 South Ingraham Avenue
Lakeland, FL 33801

Jeremy Todd Sparks
Sunny Lane Funeral Home
4000 SE 29th Street

Del City, OK 73115

Mary E. Vick Spaulding
Harold W. Vick Funeral Home
140 South Main Street

Mount Clemens, MI 48043

William H. Stovall III (Bill)
Stovall Insight & Solutions
20 Johnson Road

Charleston, SC 29407

John Howard Taylor
Taylor Funeral Home, Inc.
406 Market Street
Spencer, WV 25276

Bobby Rea Thurman
Nelson Funeral Service, Inc.
PO Box 311

Berryville, AR 72616

Genevieve Veilleux

Rideau Funeral Home

4275 Sources Boulevard
Dollard-des-Ormeaux, QC H9B 2A6 Canada

Make it your goal to be in the list of new CFSPs
in the next issue!

Here’s how:

¢ Check out the continuing education programs
on our website

* Complete your Career Review if you haven’t
already done so

e Tell us about any activities you have completed
that do not appear on your transcript i



\Xhat’s on your list of
New Year’'s resolutions?

As we welcome 2013, here are some thoughts to help you
with what you need for a successful year — with families and
professionally! How many are you willing to add to your New

“Simply the best affordable C.E.” Year’s resolutions?
Available online or by mail

APEX

continuing education solutions

IZ Do we know what you have been doing? Report your

WWw.apexces.com activities from 2012 on apfsp.org.

800.769.8996

Not yet a CFSP? Send in your Career Review and/or
complete home study programs to finish earning the
requirements.

Is your address correct? Log on to apfsp.org and check your
contact information to be sure it's up-to-date.

L . hot link is active on the Active CFSP Members on apfsp.org.
Where can | get continuing education?

Thanos Institute

Continuing Education for Funeral Directors —
Approved by the Academy of
Professional Funeral Service Practice
10 continuing education hours per course in Category A.

Going to the ICCFA Convention? Come visit us in Tampal
Going to the NFDA Convention? See you in Austin!

Do your families know about your certification?
Order or re-order CFSP Family Cards to include in
arrangement folders.

M
M
M Are you a CFSP with a website? Check to make sure the
M
M

Also approved for ceu’s in 32 states - Offered Online & In-print

Thanos Institute
PO Box 1928 « Buffalo, NY 14231-1928

1-800-742-8257 M Have a little cash left over after the holidays? Think about

www.thanosinstitute.com
mrizzo@thanosinstitute.com sending a donation to the Legacy Foundation.

To find out more about any of the above suggestions, call
(866) 431-CFSP (2377) or visit www.apfsp.org

TAKE A SMALL STEP
TO GET HEALTHY

WL smallstep.goy

M., &

Learn. Grow. Achieve.
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